MAGAZINE

A STYLE TO REMEMBER

No.6

THE MAGAZINE TARGETS INTERNATIONAL READERS WHO ARE INTENT ON FULFILLING THEIR DREAMS.
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l The Chedi, Chiang Mai
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K. of Hosplta||ty Management (SHML) in Lenk, which opened this year.

otels have a anghlst‘ory eldest hotel stlll +Q-eX|s- N
tence, the Ryakan Hosh paﬂ, was estabhshed in 717.
The word.’h‘otel which' Ténch roots, was first used *
in a hotelfame’ lr‘r’l774 hen halrdresser David Low .
opened the Grand* Hcﬁt! i‘n London S Covent Garden _
Since then, millions of hotels have’ sprung up all over the world. "Mosf: ~;
of the world'’s largest hotels areiin.Las Vegas, where the biggest of
them all, the 8,000-room MGM.Mirage, will open for business this .
year. The Hotel Einschlaf in Walfsburg, Germany, stands in stark I
contrast to these mega-hotels, having only one bed. Today, travellers
have a wide choice of hotels, ranging from luxury hotels to somethirig: ¥
a little bit different: space-saving capsule hotels in Japan, floating b ¢
hotels on ships, motels and even ‘jail hotels’ (i.e. hotels set up in former; P
prisons) m»Lu_cerne Stockholm and Oxford.-,_ca e ca iR,
As hot€ls developed, they became an
|mportant factor.in the economy, which in
turn led to the creation of hétel ma_na‘ge-
ment schools. The first of these:-wag esta-
blished in Lausanne in 1893 and - not sur-
prisingly given Switzerland's statias a
favourite tourist destination - Swiss hotel
management schools now train the highest
number of hotel professionals in the world.
Students following these toptquality hotel
management courses generally study for
three to four years, including an internship,
and graduate with a bachelor's degree in
Hotel Management. Given GHM's constant
expansion, it was certainly in the group's

- interest to become a partner of the first
ever ISO-certified boutique hotel management school,the Swiss College
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As such, thé ew college will benleﬁt fromf the GHM Group's extraordi-

'ijanly hlgh s ndard oftramlng In return, GHM will benefit from being
able to' reeriit |nternat|ona staff from W|th|nits own ranks, allowing
itfooffer its guests an even better service than before. .,

James Graf was born in Switzerland, but is now based in Southeast Asia where he hassworked as

a freelance journalist for numerous prestigious magazines and TV channels. Both as an ékpert on gam-

bling and as a pioneer of Swiss casinos he has been a mentor on the politico-economrcianalysis of LT F
lifting the ban on gambling for PhD students at the universities of Basle and Zurich, as well as at the

Swiss Hotel Management School Lucerne and the International Schoal of Tourism. At the same time,

James Graf also works as a specialist publisher and, being a long-standing friend of GHM P(e'sidenf

Hans Jenni, is now producing GHM's publication: THE MAGAZINE - a style to remember. < g ¥ .
" S



“I heard about GHM when | was in Germany,
so looked into the company and it immediately
became clear that this was the group for me.
Luxury hotels are my passion, whereby personal
contact with guests and fellow staff members
are just as important as the quality of all the res-
pective products, right down to the finest detail.
GHM has a unique flair for delivering such quality
to its hotel guests. The difference between a
hotel and a luxury hotel long ago stopped hinging
solely on their facilities or the size of their TV
sets, coming to rely instead on their ability to
offer their guests an unforgettable experience.
Nowadays there's a tendency for everything to
become faster and more impersonal. Time is
becoming a luxury item. For this reason I'm proud
of GHM, where giving guests our time and a
personal service is our prime objective. In the
hotel trade, there is nothing more satisfying and
no better motivation than when depastifigguests
shake the manager's hand andsay:That was the
best service I've ever encountered; “The butler
really took care of everything. Sd%all that remained
was for me to get used to the idea of doingiho-

i

thing other than relaxing and enjoying m)/sglf .

Caroline Filtzinger was born in Teheran, butis:German. She studied

Evangelic Theology and English at the University of Ospabriick and B
lowa High School in the USA before embarking onah
1998, with the cooperation of the Hbtd"ﬂ/\anagemeﬁt Sch
Ehrenfeld, she started an apprenti_f:esmas Special'pt" ) Re
and Hotel Management at the Excel%r Hotel Ernstin

many), earning her diploma from the German Chambere
and a regional government award as
she won the international Junior Ho
graduated from the Wine Seminar |
of the Year 2000. In 2001, she ba
to find the Restaurant Specialist o
appointed Club Manager to the G
Goa, which GHM owned at the til
Europe at the Adlon Kempinski a
are in Berlin. Since 2008, Carolin
first as Food & Beverage Mana
Manager and now as Manager.

caroune FILZINGER

MANAGER CARCOSA SERI NEGARA, KUALA LUMPUR



p ovides. At no other hotel in the world are celebrities from all domains and guests so
to each other. For the members of high society, The Setai is a resounding favourite and pre-
ferred meeting place. Many stars are also domiciled there. The interior is characterised by

r Eastern elegance, with Asian touches like the use of real Shanghai bnm jade art- ??n
it

ach Club, king- sized loungers and butler service. The he
llsti',ldrro&and suites - which measure up to 130 m? in size - offe
. In addrtlon The Setai has 4 special suites, ranglng from 13m in si
boasts a living space in excess of 950 m?. Fans of sport ¢ .

||ke ga and {al chi in the hotel’s own Fitness Centre or keep themselves in shape by dlvmg,
p a" ing yﬁ er sports or playing golf and tennis. The Spa at The Setai, with its four spa
is one of the most beautiful in the USA. “The Setai Indu[% ce”, a peerless five-hour

age, includes meditation, yoga and various massages, peelings and baths.

g

k and masterful bronze statues. The ho’w surrounded by bea rees,« . 1AM lh__]“ AS y -
ation, relaxing water features, en ades and a gleam e be ch‘Wlth | " o

the 40fﬁ"ffoor of the towering glass
is pleasantly warm all year round, and

1. 13 W

- oto, which was takﬂﬂﬁh enthouse suite o
- edifice, shows a view of ' ocean,.w‘-
~ theline ﬂ"n g Miami B o
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‘The HML s rland’s first boutique
‘:" - hotel scho‘bl spe |f|ca||y de5|gned to prepare
s students,for en ﬁaﬁa'ge nt positions in’
L luxury felir- and five-star ho Is and resorts. Itis
located in the beautiful alpine village of Lenk in
SW|tzerIa rld’;Bprrm"- @b 'and and will teach

II\ (“|-',Ir EIpNEsIs:

(‘ £)0) Sarl'['

cultivation, p;;vgggsmg or reuy?mrg'@:heEHML
is a vision share'a by three partners with a com
bined total ofi @___.er 8Q.years experfﬂﬁ@g i
L (CIEAare ntopass
slecumlule @owledgé't?)'future hofe“ers

-

The SEIVE \Ai‘i!l'hafun by, threeSwiss € s: Robert M. Arnold

ETe] trie) oreyugis and|| ,):-r:-r berha all'three of whom gradua-
téaNtom the Ecole hotelicreld a‘l_,mr (EHL) The trio have worked «
AOLEISIWIISETGUSIVATTID efepitations all over the world.

For rkn,my yeairs Urs ro»-rnixrd _ﬂ.u:red if) "O,J'r\..)IJrI [IOLels _l ndone-
Sig) i halland) Singapore;, Cambodialand Mauritius. [n Switzerlafid he
WES f)r il eWoenkinhotelsineluding the Gstaad Palace, Mon-
freuxe d'Badrutt’'s Palace in St. Moritz. The SHML will teach
tradltlonal basic Swiss hospitality, utilising the latest state-of-the-art
technology and incorporating modern teaching methods to prepare
its students for their future roles as international hotel and business
managers. The SHML (www.shml.ch) will open in September 2009
and then accept a fresh intake of trainees every spring and autumn. It
will offer four-year courses and has been accredited by the University
ofi Gloucestershire in Cheltenham (UK).

extremely important, be it in gannect]o Awith i

NAGEMENT (SHML)
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Nitesh Pandey, Food & Beverage Manager
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“Having worked for

GHM for over five years
now, it gives me immense
pleasure to provide the
highest level of luxury and
quality of service to which
GHM guests have grown
accustomed. Every member
of staff is empowered to
do what they feel is requi-
red to archieve that ‘wow
factor’ for our guests.”

Ateeb Shrestha, Front Office Manager

“For me, GHM is like a
family, since | have been
educated, supervised and
guided by it. My main

goal now is to make guests
loyal to GHM hotels so that
they always feel at home
no matter which one they
stay in."

“Life is not measured by
the number of breaths we
take, but by the number
of moments that take our
breath away. Contributing
to such moments in some-
one's life is an honour in
itself. The same degree of
enchantment is evident
at GHM's hotel, The Nam
Hai, to whose staff | now
proudly belong.”

Durate Correia, Villa Manager

THE NAM HAI, HOI AN, VIETNAM

STAFF MEMBERS
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When | first founded AW2, my intention was to
create an office driven by design, a place where
sharing, learning and inventing architectural and
design solutions would be daily activities. Now,
12 years later, the office is bustling with energy
and people hard at work, tirelessly striving to
produce great designs, from the larger scale of
masterplanning right down to the finest details.
Over the last few years, the company has been
involved in hotel and resort design, mainly for
GHM, where Hans Jenni trusted our ability to
create something beautiful and unique at the Nam
Hai, our first resort project. Since then, AW2 has
moved on to new projects for GHM and other
customers.

In my experience, hotels constitute an optimal
testing ground for architecture, because they
spotlight the importance of scale, need to serve
and interrelate multiple functions, and require
the greatest possible attention to detail. This
changes the design process, blurring the usual
distinction between outside and inside.

The truly fascinating thing is that ultimately a
hotel is not about design or architecture as such:
it is about customers’ perceptions and experience.
Whatever guests' background, they will most
clearly recall ‘moments they spent’ at such-and-
such a place. Accordingly, we set out to take
this on board in our hotel work. At the Nam Hai,
we achieved it through attention to scale and

by perfectly blending the architecture, landscape
and interiors. The vistas and prospects there
foster a meditative, peaceful experience, and the
pure, simple lines of the architecture maximise
guests’ enjoyment of the ‘place’. For us, this is
what successful design is all about.

Reda Amalou qualified as an architect at East London University in
1989 and founded AW2, which he manages with his partner, Stephanie
Ledoux. The company has now grown, having 45 staff in two offices:
one in Paris and the other in Ho Chi Minh City. The projects handled
by AW2 vary considerably, ranging from high-end hotels to office buil-
dings, masterplanning and housing, though they are always design-
driven. Over the last few years, AW2 has been involved in designing
top, luxury resorts, the first completed project being GHM's Nam Hai
Resort in Hoi An, Vietnam, which has garnered international acclaim
and won numerous prizes in the two years since it opened.

OFFICE & HOTEL DESIGNER

REDA AMALOU
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In the 1977 James Bond film The Spy Who Loved Me, Roger Moore famously
drove his car underwater, though the scene in question was actually shot in
the studio. Now the visionary Swiss car designer Frank M. Rinderknecht has T
realised the dream of making a truly underwater car. The Rinspeed sQuba can TS _a
drive through water at depths up to 10 meters, reaching speeds of 6 km/hinthe  » © %:?ﬁ' 1} ‘
water, 3 km/h underwater and 120 km/h on the road. The dream amphibian vehicle |?9"'{'|'1 2
is kitted out with three electric motors, one to power it on land and two dfiving - A >

the propellers to move it underwater. Owners of a sQuba will steal'the show on the ~ 0 e 4 & g :
beach, driving into the water where the car floats until the door is opened a crackto let the )
water in. The passengers' air supply is provided by a built-in compressed-=air system like™ ~ A -
the one divers use. “For safety reasons we built the car as an open-topped vehicle, so-that its

occupants can easily get out'quickly in an emergency. Rinderknecht éxplaingd. However, safety

isn't the only reason for the vehicle's open design. With a clog’ed'ir‘i‘fe'rior measuring just two : ‘ -
cubic meters, the vehieleswould have had to weigh grf"a'ad'itiona?Z tonnes, ta counteract what

would otherwise be its'natural buoyancy. This w.aﬁ,the sQuba floats to the surface when no

passengers are on board. Even on land its sophisticated laser sensor technology enablesiit to

find its own way without any assistaﬂ;e from thedriver or front-seat passenger.
- A .

il

ﬁﬁ\, AN UNDERWATER CAR!
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THE CHEDI CLUB AT TANAH GAJAH, UBUD : THE DATAI, LANGKAWI
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“Just wh!n)‘ constant travels around the ”
lobe \@rg‘becoming too much for us, we chan-
ed upon THE DATAI. Was it chance or fate?
Opening a hotel guide, we immediately found
our paradise, where we spent over 250 nights
| of 12 trips. There simply is no
ul haven of peace and quiet. THE
he perfect refuge from hectic daily .
ring total rest and utter relaxation in a
mosphere. And all this in a fabulous
oasting pristine nature and the world's
sea, both of which are home to a truly
remarkable range of wildlife. Staff at THE DATAI
qpn’ nly pamper their guests by fulfilling their
_every wish, but also make them feel lik
* of an extended family. We've be
d henever we checked out, w

asking them to look after our p
TM'Since SO many gu
to ATAI at the same time e

spend their holidays in this amazing r
e have built up friends
80| any years. Also, my wife gave
@ a for my 70th birthday and it was by b
4 . - d to us much here that | discov
-~ anew hobby. Moreover, almost every day we .
T §;i’ pend here my wife - a former florist - discover

’ extraotdinarily beautiful plants and flowers that |
' " to her. Although we usually stay for “
l] r ¥ i 4
few weeks, ‘on’t find the resort remotely
‘boring. Not for a second! Every da :
' 50 it neve even OCCurs

FRIENDS OF GHM

VERONICA & STEVEN HANBURY, ALDERNEY, UK




THE SETAI = 2001 Collins Avenue
Miami Beach = Florida 33139, USA
Phone (1305) 520 6000 = Fax (1305) 520 6600
E-mail setai@ghmhotels.com * www.ghmhotels.com

THE LEGIAN and THE CLUB at THE LEGIAN
Jalan Laksmana, Seminyak Beach = Bali 80361, Indonesia
Phone (62 361) 730 622 = Fax (62 361) 730 623
E-mail legian@ghmhotels.com * www.ghmhotels.com

THE DATAI = Jalan Teluk Datai
07000 Pulau Langkawi = Kedah Darul Aman, Malaysia
Phone (60 4) 959 2500 = Fax (60 4) 959 2600
E-mail datai@ghmhotels.com = www.ghmhotels.com

GHM HOTELS

AROUND THE WORLD
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THE STRAND = 92 Strand Road THE SAUJANA and THE CLUB at THE SAUJANA CARCOSA SERI NEGARA = Taman Tasik Perdana THE ANDAMAN = P.O. Box 94, Jalan Teluk Datai
Yangon, Myanmar Jalan Lapangan Terbang SAAS = 40150 Shah Alam 50480 Kuala Lumpur, Malaysia 07000 Langkawi = Kedah Darul Aman, Malaysia

Phone (95 1) 243 377 = Fax (95 1) 243 393 Selangor Darul Ehsan, Malaysia * Phone (60 3) 7843 1234 Phone (60 3) 2282 1888 = Fax (60 3) 2282 6868 Phone (60 4) 959 1088 = Fax (60 4) 959 1168
E-mail: strand@ghmhotels.com = www.ghmhotels.com Fax (60 3) 7846 5443 = E-mail saujana@ghmhotels.com E-mail carcosa@ghmhotels.com = www.ghmhotels.com E-mail andaman@ghmhotels.com * www.ghmhotels.com
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THE CHEDI CLUB at TANAH GAJAH, UBUD THE CHEDI CHIANG MAI = 123 Charoenprathet Road THE CHEDI MUSCAT = North Ghubra 232 THE NAM HAI = Hoi-An, Hamlet 1, Dien Duong Village
JI. Goa Gajah, Tengkulak Kaja = Gianyar, Ubud, Bali 80571, T. Changklan A. Maung = Chiang Mai 50100, Thailand Way No. 3215, Street No. 46 = Muscat, Sultanate of Oman Dien Ban District, Quang Nam Province, Vietnam

Indonesia * Phone (62 361) 975 685 = Fax (62 361) 975 686 Phone (66 53) 253 333 = Fax (66 53) 253 352 Phone (968 24) 52 44 00 = Fax (968 24) 49 34 85 Phone (84) 510 940 000 = Fax (84) 510 940 999
E-mail chediclububud@ghmhotels.com = www.ghmhotels.com E-mail chedichiangmai@ghmhotels.com = www.ghmhotels.com E-mail chedimuscat@ghmhotels.com = www.ghmhotels.com E-mail namhai@ghmhotels.com * www.ghmhotels.com
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THE CHEDI PHUKET = Pansea Beach, 118 Moo THE ANANTI = Kumgang Mountains, North Korea THE YAMU = (Opening 2011) = Phuket THE NIZUC = (Opening 2011) = Riviera Maya, Mexico
3 Choeng Talay ® Talang, Phuket 83110, Thailand Onjung-Ri, Goseong-Gun * Kangwon-Do, North Korea Singapore 247729 Singapore 247729
Phone (66 76) 324 017-20 = Fax (66 76) 324 252 Phone (850 2) 3819017 = Fax (850 2) 3819021 Phone (65) 6 223 3755 = Fax (65) 6 2211535 Phone (65) 6 223 3755 = Fax (65) 6 2211535
E-mail: chediphuket@ghmhotels.com * www.ghmhotels.com E-mail ananti@ghmhotels.com * www.ghmhotels.com E-mail ghmsin@ghmhotels.com * www.ghmhotels.com E-mail ghmsin@ghmhotels.com * www.ghmhotels.com




THE MALKALI = (Opening 2011) = Barka, Oman
Singapore 247729
Phone (65) 6 223 3755 = Fax (65) 6 2211535
E-mail ghmsin@ghmhotels.com = www.ghmhotels.com

The Chedi, Cairo

The Nizuc, Riviera Maya, Mexico
The Yamu, Phuket

The Malkai, Barka, Oman

The Artai, Dubai

The Chedi, Kilda Hills, Greece

The Chedi, Andermatt, Switzerland
The Chedi, Taiping Lake, Shanghai

GHM HOTELS
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Private Banking

The future needs tradition

With 148 years of experience, we don't run after every new trend. Instead,

we rely on our traditional strengths when taking care of your wealth:
security, stability, and reliability. Since 1861, we have offered what others may
now consider a trend: personal banking in perfection —across generations.

We look forward to talking with you in person. Please contact us by telephone
at +423 236 88 11.

Liechtensteinische
Landesbank® ———




Melbourne, Australia

Tokyo, Japan

United Kingdom

THE CHEDI CLUB UBUD, BALI

alkai, Barka
: The Artai, Dubai .
one (60 . The Chedi, Kilda Hills, G e

The Chedi, Andermatt, Switzerland
The Chedi, Taiping Lake, Shangﬂﬁf
The Chedi, Cairo

Fax (603) 2163 5116 r
E-mail sales@ghmhotels.com.my

Phone (613) 9360 0600
Fax (613) 9360 0600
E-mail ghmaustralia@ghmhotels.com

Phone (813) 3423 2131
Fax (813) 5413 4164
E-mail ghmjapan@ghmbhotels.com

Phone (971 4) 338 7338
Fax (9714) 338 7337
E-mail ttcl@emirates.net.ae

Phone (44 20) 8563 0000
Fax (44 20):8563.0133
E-mail ghmeuro@ghmhotels.com

Phone (1949) 487 0522
Fax (1949) 606 8981
E-mail joann@kurtzahlers.com

okyo -
aﬁina
gapore
Taiwan
Thailand

EUROPE

France
Germany
Norway

United Kingdom
Italy

Russia

Spain
Switzerland

AMERICAS

United States, Canada,

Puerto Rico & U.S. Virgin Islands
Argentina

Buenos Aires

Brazil (elsewhere)

Brazil (Sao Paulo)

Mexico

Mexico City

SOUTH AFRICA

AUSTRALIA & NEW ZEALAND
Australia

Sydney

New Zealand

1-€ 9955 (toll
00801-65-1223 (toll free)

001-800-65-6099 (toll free)

0-800-136-136 (toll free)
0800-8521100 (toll free)
800-10125 (toll free)
0800-181-123 (toll free)
800 822005 (toll free)
(7-495) 937-5437
900-800-217 (toll free)
0-800 55-1123 (toll free)

(1-800) 223-6800 (toll free
worldwide)
0-800-333-4611 (toll free)
(54-11) 4129-0000
0800-014-18-19 (toll free)
(55-11) 3171-4000

01-800 0078200 (toll free)
(52-55) 2122-2770

0-800 997-012 (toll free)
(1-800) 222-033 (toll free)

61-2 9377-8444
0-800 44-1016
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Art Director:
Priska Neuenschwander

Photography:

James Graf, Lee Kar Yin,

Brent Madison, Gabriella Minder,
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Translation:
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reserved by THE MAGAZINE,
General Hotel Management Ltd.
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Singapore 247729
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(ghmsin@ghmhotels.com)
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